Advertising and If-Then Statements

Businesses hope that consumers will believe their advertising claims.  These claims are often made indirectly perhaps through pictures.  Sometimes their claim is directly stated.  Those claims can often be written in if-then form, referred to as conditional statements.  A 1902 advertisement for Quaker Oats below claims that eating Quaker Oats will keep you young.  You could rewrite this claim as a conditional statement, “If you eat Quaker Oats, then you will put off old age.”
It Puts Off Old Age by nourishing the entire system.  Quaker Oats

[image: image1.wmf]makes your blood tingle; nerves strong and steady; brain clear and active; muscles powerful.  It makes flesh rather than fat, but enough fat for reserve force.  It builds children up symmetrically into brainy and robust men and women.  You can work on Quaker Oats.  It stays by you.

A student worksheet (and answer sheet) to reinforce this idea follows.  The Arizona Math Standards that match this skill are 6M-E3: Use if, then statements to construct simple valid arguments, and 6M-P2: Determine the validity of arguments.

Name_________________________

Date_____________Period________
Advertising and If-Then Statements

Rewrite each of the advertising/sales/slogan statements in if-then form.

1.  Help save our forests by using recycled paper.

2.  Cherry flavoring will make children love to take their medicine.

3.  A burst of mint flavor brightens your mouth when you eat Star Brites.

4. THE SURGEON GENERAL HAS DETERMINED THAT CIGARETTE SMOKING IS

DANGEROUS TO YOUR HEALTH.

5. All dogs who eat Muscle Pup are healthy and strong.

6. You should buy Frumworts because they make you happy.

7. You waste gasoline when you drive too fast.

8. “A champion is afraid of losing.” (Billie Jean King, 1970’s)

9. What goes up must come down.

10. Those who choose Tint and Trim Hair Salon have impeccable taste.
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