Marketing I
Market Segmentation

2.2 Bellwork

2.2 Activity

This activity represents how the market is segmented.

· Generate a list of your extended family members (aunts, uncles, cousins, grandparents, etc.).  Information to include: name, gender, age, occupation, where they live, & hobbies/interests.  List as much of the information that you know.

· Group members into like categories by interests/hobbies, age groups, gender, occupations, geographic regions, etc.
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